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Art Direction • Large Format Graphics • Packaging Design • Brand Extension

In 2013, Sterilox was rebuilding its marketing department, and looking to defi ne its image in the food safety industry. Beginning with the 
corporate visual identity and a style guide that contained little more than Pantone swatches, the look of the brand had to be completely 
reconstructed. Evoking the freshness their products provide, I designed an array of materials for use at tradeshows, sales meetings, and any 
situation where Sterilox Fresh would need to demonstrate the quality and reliability of their solutions.
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Utility Works
Naming • Brand Development • Identity Design • Web Design

The Lansdowne Economic Development Corporation (LEDC) was looking to brand a new space opening in the community to be used by artists 
and makers. Adjacent to the bustling art communities in West Philadelphia, and housed in a former local offi ce for PECO, themes of creativity 
and energy gave birth to the identity for Utility Works. Strong, lively, industrial inspired.  Pulling process CMYK tones in as the brand colors, 
the bright hues represent the vibrant components of creativity.

WebsiteDigital/Social

Promotional ItemsBrand Identity



PMA Foodservice 2020
Art Direction • Illustration • Large Format Graphics • Tradeshow Design

Foodservice Conference is PMA’s annual gathering for every segment of the foodservice industry, from growers and suppliers to restaurateurs 
and franchisees. The 2020 concept playfully focused on foodservice’s capacity to both create and respond to culture. Attendees were invited 
to “Challenge your menu. Challenge your appetite. Challenge the industry.” Artwork was inspired by chefs like Sean Brock and Michael 
Solomonov who wear the food they love as ink on their bodies, emphasizing the passionate commitment of those working in foodservice.

Main Artwork

Social Media Promos

Exterior Signage




