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ANDY KENNEDY
Co-founder,FoodLogiQ

DEITES

FOR EXCITING
INTERACTIONS

He's tech. He's food safety. oY PMA's Foodservice Conference & Expo
And now he’s well-connected in produce.

We help Andy get the right global insights, edicaﬁon, and contacts he needs to connect with 3 3 / 1,800 peers and professionals. Join us at the

unites national buyers and suppliers, world-

renowned experts, celebrity chefs and over

Creative Coworking Space
32 E BALTIMORE AVE, LANSDOWNE PA 19050

the fresh produce industry and grow his inflovative business. Check out Andy's story at

PMA.com/stories/AndyK and lea more about the resources we tailor to our members. - ST R e R a e il m

foodservice.

FRIDAY THROUGH SATURDAY
JuLy 26-27, 2019
Monterey, California USA

Debbie@Lansg REGISTER TODAY PMA.COM

’

ma

FOODSERVICE

CONFERENCE + EXPO

Memberships now available.
Studio spaces starting at $125 a month.

ROOTING FOR YOU A - Bringing everyone to the table
$ to grow a healthier world.
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JOHN R BENDERLUCIOAD. AVERPORT NCHAELW. RAGERREDFEDLER

“A journalism text should be written in plain English, and
this one is.”
—Sharon O'Malley, University of Maryland University College

“This text actually teaches students how to write news
stories. Coupled with coaching from a qualified instructor,
it can help students make significant strides toward
covering news and writing in forms that professionals use.”
—Vincent Armold Mackowiak, Eastern Michigan University
Exclusive Offer Juse for You: “One of the market's top textbooks on news writing and
e e e 7 reporting. Itis thorough, and its exercises are excellent.”
Use Code: KITHKINZS

—James E. Miller, Harding University
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PMA Foodservice Conference Oxford University Press
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Tuck School of Business at Dartmouth - Holiday Card
Center for Growing Talent - Women’s Fresh Perspectives

POWER
RSONALIZATION

Cigna Health PMA Leadership Dinner at Fresh Summit
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Princeton Mathematics

Identity Design

The Princeton University Mathematics department boasts the best graduate program in the country, and the 3 ranked in the world. But it
was lacking an identity. This concept was born out of the mathematical equation “P(x)” which, simply put, means “the possibility of x.” Using
their custom typeface Princeton Monticello, the identity was designed to inspire confidence in Princeton’s prominence in the field, while also

conveying the awe-inspiring reach of math’s applications.




Camp Tuscaloosa

Rebranding - Web Design « Social Media

Founded nearly 70 years ago, Camp Tuscaloosa is a local institution in the South Jersey region with incredible brand equity. In response to a
need for modern appeal and growth, a new brand identity was crafted mixing visual nostalgia with modern marketing techniques. In addition
to a new website and logo inspired by outdoor activities and vintage scout badges, social media campaigns were launched to encourage
campers of past and present to share their favorite memories of their days at Camp Tuscaloosa.

OUR REMAINING SPECIAL DAYS INCLUDE:
‘ BACK TO ScHooL, 8/S

WoRLD Cup WEDNESDAY, 817
CAMP e PET Day, 8/19

TUSCALOOSA

CAMP PREP!

- ALL TVITION IS DVE ON FIRST DAY OF
ATTENDANCE AND I1ST SESSION MUST BE ALREADY PAID
IN FULL TO ATTEND 2MD SESSION

- SUNSCREEN (LABELED WITH NAME)

- LUNCH TN BROWN BAG LABELED WITH NAME AND
ALLERGIES (IF ANY!) (ALL LUNCHES ARE REFRIGERATED)

- WATER BOTTLE (LABELED WITH NAME)

- WEAR A SWIM SVIT!

- BACK PACK WITH TOWEL AND CHANGE OF CLOTHES
(LABELED WITH NAME)

- IF STAYING LATE, CAN BRING A NON-REFRIGERATED
LATE NIGHT SNACK TO KEEP IN THE BACK PACK

- IF SENDING AN EPI-PEN, INHALER, ETC, PLEASE LABEL +
HAVE MEDICINE PLAN AND PERMISSION FILLED OVT

- BE SURE YOU'VE LISTED EVERYONE WHO MAY PICK VP
YOUR CAMPER AND BE AWARE OF PICK VP TIMES

- REMEMBER TO DRIVE SLOWLY AROVND THE LOOP
- GET READY FOR SOME FUN!
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Sterilox

Art Direction « Large Format Graphics « Packaging Design « Brand Extension

In 2013, Sterilox was rebuilding its marketing department, and looking to define its image in the food safety industry. Beginning with the
corporate visual identity and a style guide that contained little more than Pantone swatches, the look of the brand had to be completely
reconstructed. Evoking the freshness their products provide, | designed an array of materials for use at tradeshows, sales meetings, and any
situation where Sterilox Fresh would need to demonstrate the quality and reliability of their solutions.

FloraFresh"

One solution for all cut flowers.

sterilox’

sterilox® ~
«f VC S l/l s T

Digital

FloraFresh" Freshy

Fresh# p . N
The fresh solution. Ste I X FloraFresh
fresh

Your fresh image Your fresh solution
Shelf life and quality f ’

~R,
- Your brand and your customer
h Against cross-contamination
A 1 c penr, Enhance the fresh image of your floral
\ ategory shrinl
Trimming labor

l‘ Case cleaning
k £ : gy
g Just like the Sterilox Fresh System,
4 ProduceFresh can help protect your
customer and your brand.
J ink Dispense
Controls

Eliminate bucket scrubbing

One solution for all cut flowers

sterilox®
fresh ,9

Your Food Safety and
Freshness Solution

Live Demos " %
of Our New Concentrate Systems at
FMI Connect, June 10 - 13% 2014

Booth #1632

Seamlessly integrates into your
produce backroom

Mailers Sell Sheets Tradeshow Banners



Utility Works

Naming « Brand Development « Identity Design « Web Design

The Lansdowne Economic Development Corporation (LEDC) was looking to brand a new space opening in the community to be used by artists
and makers. Adjacent to the bustling art communities in West Philadelphia, and housed in a former local office for PECO, themes of creativity
and energy gave birth to the identity for Utility Works. Strong, lively, industrial inspired. Pulling process CMYK tones in as the brand colors,
the bright hues represent the vibrant components of creativity.

UTILITY M\WORKS

Generating Creativity.

Brand Idéntity . ! Promotional Items

SIMPLE APPLICATION
PROCESS

: ‘ b r Sed POWER.
: N \ %ﬁ:{f fﬁogo WER CREATIVITY.

UTILITYUWORKS W,

/ \ P —
\{é}/ \Q/ \Ed|t proﬂlo )
Utility Works
@UtilityWorks Follows you
Creative coworking space just outside of Philly, PA.
k Your creative connection.
Dlgltal/Soaal Website



PMA Foodservice 2020

Art Direction « Illustration « Large Format Graphics - Tradeshow Design

Foodservice Conference is PMA’s annual gathering for every segment of the foodservice industry, from growers and suppliers to restaurateurs
and franchisees. The 2020 concept playfully focused on foodservice’s capacity to both create and respond to culture. Attendees were invited
to “Challenge your menu. Challenge your appetite. Challenge the industry.” Artwork was inspired by chefs like Sean Brock and Michael
Solomonov who wear the food they love as ink on their bodies, emphasizing the passionate commitment of those working in foodservice.

\
pma

COCDTRYICE

Main Artwork

Social Media Promos





