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We help Andy get the right global insights, education, and contacts he needs to connect with 
the fresh produce industry and grow his innovative business. Check out Andy’s story at 

PMA.com/stories/AndyK and learn more about the resources we tailor to our members.

He’s tech. He’s food safety. 
And now he’s well-connected in produce.

ANDY KENNEDY
Co-Founder, FoodLogiQ
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Bringing everyone to the table  
to grow a healthier world.

FOR EXCITING
INTERACTIONS

PMA’s Foodservice Conference & Expo 

unites national buyers and suppliers, world-

renowned experts, celebrity chefs and over 

1,800 peers and professionals. Join us at the 

forefront of the freshest ideas and insights in 

foodservice. 

FRIDAY THROUGH SATURDAY 
JULY 26-27, 2019 
Monterey, California USA

REGISTER TODAY  PMA.COM

Unless Kids is a local and sustainable toy buying platform where you can buy the toys 
your kids want and get rid of the toys they don’t all in one easy solution. The toys listed 
here are on loan to Kith + Kin for your kid to play with.

Kith + Kin is Excited to Partner With

Why Choose Unless Kids?

More Sustainable: Unless Kids allows parents to buy toys and other kids gear with a
       footprint as small as the little ones that play with them.

Support Local: By shopping with Unless Kids, you’re investing in the Philadelphia community.

Endless Play: Discover a diverse selection of toys, games, imaginative play, active play and
          books that your little ones will love!

Quality & Convenience: Our toys are highly curated, thoroughly cleaned and our system
          makes it as easy to cycle toys through your house.

But if your kid really loves the toy, you can purchase it 

right from the floor. Just ask a Kith + Kin staffer how!

Exclusive Offer Just for You:

Enjoy 25% Off Your First Purchase for 
being a member of Kith + Kin!
Use Code: KITHKIN25

Astronaut Suit Costume

$36.99  $18.49

Gently Loved

RC Dinosaur Toy

Gently Loved

$28.95  $14.49

Butterfly Push and 

Pull Toy

Like New

$32.95  $22.99

Scrabble Junior 

Board Game

Gently Loved

$16.95   $8.49

1994 Rescue Truck

Well Loved

$19.95   $5.99

A Circular Company Imagined By 

SUBSTANCE HAS NEVER LOOKED SO GOOD

“A journalism text should be written in plain English , and 
this one is.”

—Sharon O’Malley, University of Maryland University College

“This text actually teaches students how to write news 
stories. Coupled with coaching from a qualified instructor,  
it can help students make significant strides toward 
covering news and writing in forms that professionals use.”

—Vincent Arnold Mackowiak , Eastern Michigan University

“One of the market’s top textbooks on news writing and 
reporting. It is thorough , and its exercises are excellent.”

—James E. Miller, Harding University

OXF-010_bender-postcard.indd   1 1/20/15   5:32 PM



Princeton University
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Broca’s Area
Produces structured 
speech (generally situated 
in left hemisphere only)

Prefrontal Cortex
Allows for planning, decision 
making, and evaluations; 
stores memory and 
personality characteristics

Primary Motor Cortex
Controls voluntary movement 
and physical action

Primary Somatosensory Cortex
Processes information from skin sense 
and senses related to body motion

Somatosensory
Association Areas

Differentiate one object from 
another by touch and determine 
the position of objects

Primary Visual
Cortex

Perceives visual information

Primary
Association Areas

Recognize and evaluate visual 
information based upon past 
visual experiences

Wernicke’s Area
Allows for speech comprehension 
(generally situated in the left 
hemisphere only)

Frontal Lobe Parietal Lobe Temporal Lobe Occipital Lobe

Primary 
Auditory
Cortex

Perceives sound

Auditory 
Association Area

Differentiates one sound 
from another through 
past experience
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Produce Marketing Association

SAVE THE DATE
October 16th, 2019 • 6:00 p.m.

The Ranch Restaurant • Anaheim, CA

PMA Leadership Dinner at Fresh Summit

Center for Growing Talent - Women’s Fresh Perspectives

Cigna Health

Tuck School of Business at Dartmouth - Holiday Card

Lettering



Identity

Gray: PANTONE Cool Gray 11 C
Blue: PANTONE 284 C



Princeton Mathematics
Identity Design

The Princeton University Mathematics department boasts the best graduate program in the country, and the 3rd ranked in the world.* But it 
was lacking an identity. This concept was born out of the mathematical equation “P(x)” which, simply put, means “the possibility of x.” Using 
their custom typeface Princeton Monticello, the identity was designed to inspire confi dence in Princeton’s prominence in the fi eld, while also 
conveying the awe-inspiring reach of math’s applications.

*Rankings according to US News and World Report



Camp Tuscaloosa
Rebranding • Web Design • Social Media

Founded nearly 70 years ago, Camp Tuscaloosa is a local institution in the South Jersey region with incredible brand equity. In response to a 
need for modern appeal and growth, a new brand identity was crafted mixing visual nostalgia with modern marketing techniques. In addition 
to a new website and logo inspired by outdoor activities and vintage scout badges, social media campaigns were launched to encourage 
campers of past and present to share their favorite memories of their days at Camp Tuscaloosa.

Logo Alternate/Supporting Graphics

Brand Identity

Digital/Social



Sterilox

Safer. Fresher. Longer.

Sterilox - a division of PuriCore, Inc. • 508 Lapp Rd., Malvern, PA 19255 • 1 (800) 838-9542
© 2014 PuriCore, Inc. All rights reserved. PuriCore, Sterilox and FloraFresh are registered trademarks of PuriCore, Inc. 
All other brands and products referenced in this document are acknowledged to be the trademarks or registered trademarks of their respective holders. 0001-0188 Rev. C

FloraFresh
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Art Direction • Large Format Graphics • Packaging Design • Brand Extension

In 2013, Sterilox was rebuilding its marketing department, and looking to defi ne its image in the food safety industry. Beginning with the 
corporate visual identity and a style guide that contained little more than Pantone swatches, the look of the brand had to be completely 
reconstructed. Evoking the freshness their products provide, I designed an array of materials for use at tradeshows, sales meetings, and any 
situation where Sterilox Fresh would need to demonstrate the quality and reliability of their solutions.

Sterilox Fresh is the leading provider of products for 
fresh produce and floral that deliver quality, labor 
and food safety solutions to over 7,000 retailers in 
the US and Canada.

Live Demos 
of Our New Concentrate Systems at
FMI Connect, June 10th - 13th 2014
Booth #1632

Your Food Safety and
Freshness Solution

© 2014 PuriCore, Inc. All rights reserved. PuriCore, FloraFresh and Sterilox 
are registered trademarks and ProduceFresh is a trademark of PuriCore, Inc. 
All other trademarks are property of their respective owners.

FloraFresh
Enhance the fresh image of your floral
Eliminate bucket scrubbing
One solution for all cut flowers

Enhance
Your fresh image
Shelf life and quality

Protect
Your brand and your customer
Against cross-contamination

Reduce
Category shrink
Trimming labor
Case cleaning

Sterilox Fresh 
508 Lapp Rd., Malvern, PA 19355 • 1 (866) 369-3130

www.steriloxfresh.com

Digital

The fresh solution.

Enhance
Your fresh image
Shelf life and quality

Protect
Your brand and your customer
Against cross-contamination

Reduce
Category shrink
Trimming labor
Case cleaning

Just like the Sterilox Fresh System, 
ProduceFresh can help protect your 
customer and your brand.

Sink Dispense
Hose

Sink Dispense 
Controls

Main Water
Connection

ProduceFresh
Concentrate

Seamlessly integrates into your 
produce backroom without a 
significant capital investment.

ProduceFresh.indd   1 2/5/14   3:13 PMSell Sheets

Enhance the fresh image of your floral

Eliminate bucket scrubbing

One solution for all cut flowers

Your fresh solution.

www.steriloxfresh.com

Tradeshow BannersMailers



Utility Works
Naming • Brand Development • Identity Design • Web Design

The Lansdowne Economic Development Corporation (LEDC) was looking to brand a new space opening in the community to be used by artists 
and makers. Adjacent to the bustling art communities in West Philadelphia, and housed in a former local offi ce for PECO, themes of creativity 
and energy gave birth to the identity for Utility Works. Strong, lively, industrial inspired.  Pulling process CMYK tones in as the brand colors, 
the bright hues represent the vibrant components of creativity.

WebsiteDigital/Social

Promotional ItemsBrand Identity



PMA Foodservice 2020
Art Direction • Illustration • Large Format Graphics • Tradeshow Design

Foodservice Conference is PMA’s annual gathering for every segment of the foodservice industry, from growers and suppliers to restaurateurs 
and franchisees. The 2020 concept playfully focused on foodservice’s capacity to both create and respond to culture. Attendees were invited 
to “Challenge your menu. Challenge your appetite. Challenge the industry.” Artwork was inspired by chefs like Sean Brock and Michael 
Solomonov who wear the food they love as ink on their bodies, emphasizing the passionate commitment of those working in foodservice.

Main Artwork

Social Media Promos

Exterior Signage




